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ABSTRACT:  

In the modern world, everything modernizes into the digital market, and no Business is an 

exception. The use of digital marketing, social media marketing, and search engine marketing is 

also on the rise due to increasing technological advancement.  The number of internet users is 

growing rapidly every day, and digital marketing is making many profits because it is mainly 

dependent on the internet.  Digital marketing is a new form of online marketing which provides 

facilities to provide goods and services to customers. Consumer buying conditions are changing, 

and they are leaning towards digital marketing rather than traditional marketing. The foremost 

aim of digital marketing is to meet the customers globally and provide multi-services. The main 

objective of this paper is to understand the impact of the digital market in business and analyze 

customer behavior towards digital marketing.      
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